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FORINQUIRIES .

E: sales.event@oornerhousebangklok.oom
T: +66(0) 89 812 6730

. \"SOCIAL MEDIA

. FB: The Corner House Bangkok
C s led @thecornerhouse.bangkok

A SPACE BETWEEN LIGHT AND HERITAGE

STEP INSIDE A LUMINOUS INDOOR VENUE CROWNED WITH A
GLASS ROOF — WHERE NATURAL LIGHT FLOODS HERITAGE
ARCHITECTURE. TRANSITION OUTDOORS TO A ROOFTOP
TERRACE WITH PANORAMIC VIEWS OF OLD TOWN BANGKOK,
OFFERING A RARE PERSPECTIVE OF BANGKOK’S TIMELESS
FLOW. PERFECT FOR INSPIRED GATHERINGS, DAY TO NIGHT.

ADDRESS

9561 Charoenkrung 35 Charoenkrung Rd. Talad Noi,

Samphanthawong district Bangkok 10100
l\___%
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ARCHIVEO26 THE PAVILION SALES PROPOSAL

FASHION SHOW 200 PAX RELIVING THE UNVEIL OF ARCHIVEO26
FALL WINTER 2024 RUNWAY UNDER MOONLIT

PAVILLION AT THE CORNER HOUSE BANGKOK.

ARCHIVEO26




BYREDO
]

BRAND LAUNCHING

BYREDO’S POP-UP EVENT UNVEILS ALTO ASTRAL,
A NEW EAU DE PARFUM THAT CAPTURES A NEW
STATE OF MIND, VIBRANT WITH COLOR, RHYTHM,
AND RADIANT MEMORY. THE IMMERSIVE SPACE
INVITES GUESTS TO EXPERIENCE THE FRAGRANCE

THROUGH A BLEND OF SIGHT, SOUND, AND SCENT.

THE PAVILION
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CHOCO PROJECT VOL.6 THE PAVILION SALES PROPOSAL
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POP-UPS

CHOCO.PROJECT RETURNS FOR IT'S SECOND POP-UP
STORE AT THE CORNER HOUSE. A SPECIAL FESTIVE
EDITION SERVING DECADENT DRINKS, DESSERTS AND

ALL-AROUND COZY HOLIDAY VIBES.




MOCANA THE PAVILION SALES PROPOSAL

EVENT EXHIBITION

A VIBRANT POP-UP EXHIBITION THAT BROUGHT ART, MUSIC, FASHION,
AND DESIGN TOGETHER, MOCANA INFUSED THE HEART OF BANGKOK WITH
CREATIVITY AND CULTURE.




COPENN || | T i i e | THE PAVILION SALES PROPOSAL
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EXHIBITION & POP-UP EXPLORE A WORLD OF SCENTS WITH COPENN
AN IMMERSIVE EVENT WHERE ART AND AROMA
INTERTWINED, GUIDING GUESTS THROUGH
SENSORY JOURNEYS THAT SPARKED EMOTIONS
AND MEMORIES.

COPENN




SWAN X EMIE THE PAVILION SALES PROPOSAL

ASPECIAL COLLABORATION: EXCLUSIVE COLLECTION
UNDER THE CONCEPT “YOU MELT MY HEART".

AFRESH TAKE ON THEHEART,NOT PERFECT BUT FULL
OF EMOTION AND MOMENTS THAT SLOWLY MELT
YOUR HEART. DISCOVER SPECIALLY DESIGNED
HEART-SHAPED JEWELRY AND AN EXCLUSIVE
EXPERIENCE CRAFTED FOR THIS EVENT, WHERE ART,
FASHION, AND FLAVOR COME TOGETHER TO CREATE
UNFORGETTABLE MEMORIES.

SWAN X EMIE




THE PAVILION SALES PROPOSAL

EVENT & WORKSHOP THE 10TH ANNIVERSARY OF LULULEMON ALIGN
WAS CELEBRATED WITH A DAY-LONG EVENT AT THE

CORNER HOUSE, BLENDING MOVEMENT, MINDFULNESS,
AND COMMUNITY SPIRIT. THE PROGRAM FEATURED A
YOGA PARTY, DANCE MEDITATION, AND SOUND
HEALING SESSIONS, OFFERING A HOLISTIC EXPERIENCE

FOR BOTH BODY AND MIND.

LULULEMON ALIGN
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WORKSHOP A 3-DAYS WORKSHOP BY PHKA STUDIO IN COLLABORATION WITH
SAISON FLEURIE FROM 12-14 JAN 2024

IN () BETWEEN




LOVER CLUB THE PAVILION SALES PROPOSAL

EVENT & WORKSHOP

CELEBRATE VALENTINE’S SEASON WITH THE LOVERS CLUB: SCREENING SERIES
ON THE 4TH FLOOR OF THE CORNER HOUSE WITH A LOVE-THEMED FILM
PROGRAM CURATED BY FILM | TRUST AND THE CORNER HOUSE, WITH SUPPORT
FROM DOCUMENTARY CLUB AND FILM CULTURE PROMOTION.

THE LOVERS CLUB
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ROOFTOP FIREWORKS AT THE CORNER

RING IN THE NEW YEAR WITH A BANG AT THE CORNER COUNTDOWN ON 31

DECEMBER. ENJOY STUNNING
HOUSE, A MOUTHWATERING DINNER FROM SARNIES & FRIENDS AND DRINKS

FROM FNKYTOWN BAR BANGKOK.

400 PAX

THE CORNER COUNTDOWN
YEAR-END EVENT
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COLLECTION SHOWCASE EVENT

CARNIVAL RUNNING HOSTED THE OFFICIAL LAUNCH OF ITS SPRING/SUMMER
2026 COLLECTION, “THE FIRST STRIDE,” AT THE CORNER HOUSE, BRINGING
TOGETHER MEMBERS OF THE RUNNING COMMUNITY. THE EVENT FEATURED A
THOUGHTFULLY ORGANIZED COMMUNITY RUN, SYMBOLIZING THE SPIRIT OF
TAKING THE FIRST STEP TOWARD NEW GOALS, WHILE OFFERING PARTICIPANTS
AN OPPORTUNITY TO EXPERIENCE THE COLLECTION IN ACTION.

CARNIVAL RUNNING




MAW THE PAVILION SALES PROPOSAL

BRAND LAUNCHING AN INTIMATE EVENING MARKING THE DEBUT OF MAW, A PREMIUM PRAWN CRACKER BRAND BY PEACH PACHARA. GUIDED BY
ELEVATE THE ORDINARY, THE NIGHT MOVED GENTLY BETWEEN A HANDS ON DIY CORNER TO CREATED THEIR OWN MAW

PAIRINGS AND A SOFT DJ SET IN THE BACKGROUND, ON THE 4TH FLOOR OF THE CORNER HOUSE BANGKOK.
150 PAX
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INDOOR AREA THE PAVILION SALES PROPOSAL
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INDOOR AREA

200 SQ.M ALIGHT-FILLED HERITAGE HALL

BENEATH A STRIKING GLASS ROOF, THIS INDOOR SPACE BLENDS NATURAL LIGHT
WITH HISTORIC TEXTURES — CREATING AN AIRY, ELEGANT ATMOSPHERE IDEAL

FOR EXHIBITIONS, TALKS, AND PRIVATE GATHERINGS A MODERN CANVAS WITHIN
A TIMELESS FRAME.




OUTDOOR AREA THE PAVILION SALES PROPOSAL
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OUTDOOR AREA

140 SQ.M ROOFTOP WITH PANORAMIC VIEWS OF THE OLD TOWN

AN OPEN-AIR ROOFTOP OVERLOOKING THE OLD TOWN BANGKOK, OFFERING SWEEPING
VIEWS AND A UNIQUE VANTAGE POINT OF BANGKOK'’S HISTORIC FLOW. IDEAL FOR
SUNSET EVENTS, INTIMATE DINNERS, AND UNFORGETTABLE CITYSCAPE MOMENTS.



SPECIFICATION

DIMENSION PLAN: 4th FLOOR

THE PAVILLION SALES PROPOSAL |
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Ll 3000 i 3480 1970 1970} 5030 L 5700 5700 L £620

ROOM DIMENSIONS

INDOOR AREA

200 SQM & e L g R

DIMENSION (INDOOR) 1842 x10.3 M

4570

CEILING HEIGHT 408 M

OUTDOOR AREA 140 SQ.M (8) T

<550
=

CAPACITIES (INDOOR) /]

THEATER
U SHAPE
STAND - UP

BANQUET

110
36
250 - 300

10 TABLES

A560

PAVILLION
200 SQ.M.

AR50

(E)

840

gl

748

FACILITIES PROVIDED: (i)

- FULL EQUIP AIR CONDITIONERS X4
- PANTRY AREA FOR SMALL CATERING
- PROJECTOR RENTAL

p 1220 L 1440 | 14de L 620 L 1800 1970 ) 2130 L 2220 2 L, 1870 2450 L i8] i 4800 200

35274



